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The Power of Professional Relationships

A strong network of individuals IN A POSITION to
help and support you

« Strong relationships with those individuals so that
they WANT to help you

 Clarity of message and a willingness to ask so that
they ARE ABLE to help you
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Building Your Professional Relationships
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Strength of Relationship

Time and Interaction

Point of asking for the sale/referral/help



Nurturing Professional Relationships

The Structure of a Network

1. Recognise

2. Know
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3. Like

4. Trust

5. Support

o

6. Advocate

7. Frend (moving into your personal network)
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The Power of Professional
Relationships

« People are IN APOSITION to help you (Build)
« People WANT to help you (Nurture)

« People are ABLE to help you (Leverage)



PhilJones, Managing Director, Brother UK
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